Making a Poster

- Simplicity:

Too much information 1s distracting and
reduces the impact of your work. Open
space 1s essential, but don’t over do 1t.

- Design Fluidity:

Use of different fonts 1s helpful; however
use fonts that complement each other. Try
and use a similar set of fonts for subtitles,
quotes, data...

The same 1s true for color scheme. Use

a tasteful pallet of colors, which vary
slightly throughout the project.

- Pictures & Graphs:

Use of images 1s very helptul; it draws

in the audience and softens your text.
Note that a good mixture of graphs and
photographs spread throughout the poster
can be very interesting and eye pleasing.

- Background:

If you want to have a background image,
you must fade 1t out. Further, your
background must be simple 1n nature. A
detailed background image clutters the
poster.

- Organization:

Box, border, group...

It 1s vital to organize your information; it
helps your audience focus on each subject
individually. Further, the pattern and

flow of your data from left to right, top to
bottom.

- Content:

Make sure your content 1s brief. People
should know what your project 1s about
and what the conclusion 1s 1n as few
sentences as possible.
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BUILDING AN AIRPORT FOR SAN DIEGO:

INTERESTS, INFLUENCES AND IMPACT

-

Airport operations and development have profound affects on the
area they serve. Aviation demand assessment and infrastructure
planning are by nature complex; tapping extensive political, economic,
environmental, and logistical considerations. After nearly a half century
of debate over aviation capacity in San Diego, the economic vitality
of the region is beginning to bear the burden of a constrained system.

Slated to make the ballot in 2006, San Diegans will vote on the future

of Lindbergh Field. However, the influence on the fate of the airport
rests on more factors than the public’s opinion. To best understand
influence on airports the old adage applies: ‘follow the money’. Bearing
the responsibility for most of the revenues required to build and operate
an airport, air carriers will ultimately decide Lindbergh’s fate.

San Diego International Airport
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Technical:

Fonts:

Title as shown- (127pt)
Suggested Range- (95-135pt)

Subtitle as shown- (85pt)
Suggested Range- (55-90pt)

Section Title as shown- (48pt)
Suggested Range- (32-52pt)

Data as shown- (36pt)
Suggested Range- (14-38)

Images:

Try and use high resolution
images. If they look grainy or
pixilated on the screen they
should not be on your poster.
Higher DPI (Dots Per Inch) 1s
better.

Optimal DPI- 300
Minimum Recommended- 75

Comments:

Be creative & do your own
work! Everyone can follow
these guidelines and have very
different posters, yet all look
professional.



